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mehreren Regatten an, um den Meistertitel „Bester Segelverein Deutschlands“ zu erringen. Eines 
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… … … … … … … …

über alle Spieltage hinweg gesammelt hat. Dieser darf sich dann für ein Jahr „Deutscher Meister der 
Segelvereine“ nennen
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• x̅ ݔ̅ = 1௡∑ ௜௡௜=1ݔ
• ݏ = √1௡∑ ௜ݔ) − 2௡௜=1(ݔ̅
• ܸܥ = ௦௫̅ 0 ≤ ܸܥ ≤ √݊
• ܫܪܪ݊ = (ுுூ−1೙)1−1೙ 0 ≤ ܫܪܪ݊ ≤ ܫܪܪ1 = ∑ ܯ) ௜ܵ)2௡௜=1 1௡ ≤ ܫܪܪ ≤ 1
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xi

MSi

0 ≤ ܸܥ ≤ √݊

0 ≤ ܫܪܪ݊ ≤ 1
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x̅ = 57,0

ܠ
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hinweg lediglich anhand der binären Unterscheidung zwischen „Spieltag bzw. Meistertitel gewonnen“ 
und „Spieltag bzw. Meistertitel nicht gewonnen“ abbildet. Vor diesem Hintergrund sind die 
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population. Gaining residents’ support for 

back to the recent past, it can be stated that residents’ support for sporting events is not self

therefore seems to be essential in order to gain a better understanding of residents’ perception on 

(smaller compared to Olympic Games) didn’t require a referendum in Germany, recognition for 
German residents’ perception about this event is missing. This study aims to fill this ga

the Euro 2024. Finally, the third purpose is to find influencing factors for residents’ support for the 

event stage? Third, how does the residents’ legacy and impact 
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(…) all planned and unplanned, positive and negative, tangible 
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esidents’ 
The supportive attitude of a host population towards an event is described by the term residents’ event 

. In the recent past, the lack of residents’ 
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tested factors influencing event support is the residents’ perception of event impacts. In their studies, 
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Further influencing factors also arise on the consumers’ side and their sociodemographic characteristics: 
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more sporting events on German soil. Rather low agreement scores are found for respondents’ 
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…companies in 
…the tourism industry in 
…new jobs will be created in 
…
…the Euro 2024 will lead to increased investments in 

…the costs of the Euro 2024 will be higher than planned. (6)
…prices and rents in 
…newly built infrastructure will have no use after the Euro 2024. (8)

…the Euro 2024 will strengthen the cohesion of society. (9)
…
…
…the Euro 2024 will
…the Euro 2024 will strengthen my sense of belonging to society. (13)
…sports clubs in 

…the Euro 2024 will promote exchange between European citizens. (15)
…the Euro 2024 will create a positive atmosphere in society. (16)
…prejudices 

…the Euro 2024 will make a contribution to building peace in Europe. (18)
…everyone, 

…the Euro 2024 will be a security risk in 
…the Euro 2024 will lead to overcrowded streets & public transportation. (21)
…the Euro 2024 will restrict my freedom of movement. (22)

…the Euro 2024 will set new standards for climate
…the Euro 2024 will take measures in the interests of environm

…the Euro 2024 will raise awareness of 

…the Euro 2024 will 
…the Euro 2024 will 
…the Euro 2024 will 
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that most respondents don’t think the Euro 2024 will have a notable beneficial impact on society. As

… 
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≈2h 25min
to pay €87.11 for a match ticket.

–

–
–
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ositive social legacies and impacts (α = .90), (2) port competition and entertainment (α = 
nvironmental and financial concerns (α = .77), (4) ositive economic legacies and impacts (α = 
ositive environmental legacies and impacts (α = .83), (6) 

(α = .69), (7) ational team identification (α = .87), (8) egative social legacies and impacts (α = .55), 
egative economic legacies and impacts (α = .32). The Kaiser– –

…the Euro will strengthen the cohesion of society.
…

…
…the Euro will increase my national pride for 
…the Euro will strengthen my sense of belonging to 
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…sports clubs in 
…the Euro will promote exchange between European 

…the Euro will create a positive atmosphere in society.
…prejudices and stereotypes against other nations will 

…the Euro will make a contribution to building peace in 

…the costs of the Euro will be higher than planned
…the Euro will lead to increased environm. pollution in 

…the Euro will lead to increased noise pollution in 
…the Euro will lead to increased waste pollution in 

…companies in 
…the tourism industry in Germ. will benefit from the 

…new jobs will be created in 

…

…the Euro will lead to increased investments in 

…the Euro will set new standards for climate

…the Euro will take many measures in the interests of 

…the Euro will raise awareness of 
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…the Euro will be a security risk in 
…the Euro will restrict my freedom of movement.

…prices and rents in 

…newly built infrastructure will have no use after the 

…everyone, including the socially disadvantaged, will 

…the Euro will lead to 
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from the players’ perspective (Gohritz et al. 2022
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analysis based on binary indicators encompassing characteristics of the player agents’ work profiles. 

Ward’s linkage
Ward’s linkage
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